THE BENEFITS OF USING LABEL TRAXX

he name tells the history of the

company. Repacorp  began
as—you guessed it—a company which
represented label manufacturers to a
broad variety of businesses across the
nation. The company traces its roots
back to 1974, when Jim and Pat Adams,
who previously worked for Avery Tape
and Label, formed an independent sales
company. A few years later, Rick Heinl
became first an employee, then in 1988 a
50 percent owner of the company, at
which time his brother, Tony Heinl, also
joined the company. In 1990, Rick Heinl
bought out Adams to gain sole owner-
ship of Repacorp. By 1993, the label
industry had begun to change. Frus-
trated with manufacturers who let their
customers down or who could not
provide accurate information about order
status, the Heinls moved to make Repa-
corp a full-fledged label printer. Their
first Repacorp press was a Markem 8400
thermal transfer printer, which was
closely followed by three flexo presses.
The business continued to grow, and in
1996 the company broke ground for a
new 44,000 square foot building in an
industrial park near Tipp City, Ohio.

In 2000 Repacorp acquired a flexo
operation in Franklin, Wisconsin, and in
2002 added a screen printer in Phoenix,
Arizona. In 2005, the company
reopened a retired facility in Tipp City,
Ohio, to focus on RFID manufacturing.
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As a result of these
acquisitions  and
organic  growth,
Repacorp now boasts
annual sales  well
over $22 million,
produced on more
than 20 presses, in
self-sufficient plants
reporting to the
Repacorp Tipp City
headquarters. The
variety of products
manufactured by
Repacorp is truly

amazing, as demon- Tony Heinl, Executive Vice President

strated by the company

website, www.repacorp.com. In addi-
tion to providing conventional prime
labels, the company stocks more than
350 different stock label sizes and is
also a source for both coded and
uncoded RFID tags that are fully com-
pliant with Wal-Mart and Department of
Defense requirements. The company
even offers a line of decorated ceiling
panels on its direct-selling website,
www.skyscapes.biz.

In less than 20 years, Repacorp has
progressed from a small label producer
to a major factor in the industry. Also in
that period, the company has rapidly
moved from thermal transfer printing to
flexo, then to screen printing and RFID.
So it was only natural that when digital
printing came on the
scene, Repacorp would be
among the first to
embrace yet another tech-
nology. In early 2008,
Repacorp installed a
digital press, and
although some early tech-
nological difficulties
were encountered with
the new process, before
the end of 2008 Repacorp
had added a second. In
2009  the company
converted one of their
original digital presses to
a wider width, and added

a proprietary die cutter to the mix. Says
Tony Heinl, now the Repacorp Execu-
tive Vice President: “Digital printing
offers us the opportunity to respond to
customers’ demand  for  quick
turnarounds and short runs with photo
quality printing to satisfy virtually every
label need. It is hard to imagine that we
would add anything but digital capacity
in the future.”

The complexity of the Repacorp busi-
ness demands a computer system that
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